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Abstract. The Muslim tourism market is expanding rapidly worldwide, leading destinations to develop
Muslim-centric tourism offerings. Muslim-friendly tourism focuses on delivering comfortable travel
experiences that adhere to Muslim principles, including the provision of halal food, prayer facilities, and
suitable environments. Tour guides serve as cultural ambassadors and are essential in facilitating
culturally sensitive experiences. However, there is a notable lack of comprehensive training programs to
equip tour guides with the necessary skills, knowledge, and attitudes to address the needs of Muslim
tourists. This study assesses post-training knowledge, skills, attitudes, and readiness among tour guides
who completed the Muslim-Friendly Tour Guide (MFTG) course. Employing a quantitative cross-
sectional evaluation design, data were collected through questionnaires administered to 50 tour guides in
Malaysia. Findings indicate that participants demonstrated strong post-training competence in explaining
Islamic beliefs, advising on dress codes, and identifying halal food options. The guides exhibited
substantial knowledge of Islamic practices, positive attitudes toward serving Muslim travellers and high
motivation to meet their needs. Correlation analysis revealed a strong positive interdependence among
skills, knowledge, attitudes, and readiness. The study concludes that professional training programs such
as the MFTG course effectively prepare tour guides to address the requirements of Muslim-friendly
tourism. Comprehensive training approaches are therefore essential for cultivating culturally sensitive
guides and supporting the sustainable growth of Muslim-friendly tourism.
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Introduction

The Muslim tourism market is experiencing rapid global growth (Rahman et al.,
2026; Romadon et al., 2024). In response, many countries have implemented strategies
to attract Muslim travellers, particularly after the events of September 11, 2001 (Hamdy
et al., 2024), which limited destination choices for Muslim tourists due to heightened
security concerns and cultural tensions. As a result, Muslim tourists have increasingly
chosen destinations with similar cultural and religious backgrounds, contributing to the
emergence of “Islamic tourism” (Kovjanic, 2014). A clear understanding of Muslim-
friendly tourism is essential, yet practitioners and researchers frequently conflate terms
such as "halal tourism” and "lIslamic tourism”. "Muslim-friendly tourism™ generally
refers to initiatives that provide comfortable experiences for devout Muslims, differing
from "halal tourism"” by more broadly enabling Muslims to fulfil religious obligations
while traveling (Muslim and Harun, 2022). This concept emphasizes religious needs,
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focusing on the provision of halal food and beverages, prayer facilities, and separate
recreational spaces to ensure privacy (Muslim and Harun, 2022; Battour et al., 2010).
Population growth and increased demand for services consistent with Islamic values
have made addressing the needs of Muslim travellers critical for the competitiveness of
tourist destinations (Qureshi et al., 2025; Sumaryadi et al., 2020). Tour guides serve as
cultural ambassadors and primary sources of information, facilitating meaningful
cultural exchanges (Rosli et al., 2025). To serve this demographic effectively, tour
guides require a comprehensive understanding of Islamic principles and traditions, as
well as advanced intercultural communication skills (Jamaludin et al., 2023; Mohsin et
al.,, 2016). Despite the recognized need, there remains a significant gap in
comprehensive training and assessment programs for tour guides. Previous research on
Muslim-friendly tourism has primarily focused on tourists' needs; this study seeks to
address this gap by evaluating the effectiveness of the Muslim-Friendly Tour Guide
Course (MFTG). The research is guided by the following questions: 1. What are the
post-training levels of knowledge, skills, attitudes, and readiness among tour guides
completing the MFTG course? 2. How are knowledge, skills, and attitudes associated
with guides’ overall readiness to serve Muslim tourists? The findings of this study have
the potential to advance Muslim-friendly tourism by contributing to the following
objectives: (1) To deepen the tour guides’ knowledge and comprehension of the ethics
and practices underpinning Muslim-friendly tourism; (2) To identify the skill gaps in
tour guides to inform the development of targeted training programs (3) To promote
cultural sensitivity and understanding among tour guides to foster positive tourist
experiences and accelerate market growth; and (4) To provide valuable insights to
tourism stakeholders and policymakers for designing effective training programs.

Literature review
The concept of Muslim-friendly tourism

Currently, Sharia-compliant services and hospitality, including airlines, hotels,
entertainment, transportation, and food services, are rapidly developing new tourism
products within the Islamic tourism industry (Qureshi et al., 2025; Hanafiah et al., 2022;
Muslim and Harun, 2022). According to Battour et al. (2026) and Muslim and Harun
(2022), the concept of Muslim-friendly tourism began to be used after Islamophobia
spread worldwide. The Muslim tourism market is experiencing far above-average
growth, with a projected rapid increase from 108 million visitors in 2014 to 150 million
by 2020 (before the COVID-19 pandemic) (Muslim and Harun, 2022). Many countries,
both Muslim and non-Muslim, have shown interest in developing Islamic tourism.
However, the field lacks uniform terminology (Hanafiah et al., 2022; Muslim and
Harun, 2022). The term "Muslim-friendly tourism" refers to efforts to provide enjoyable
experiences for devout Muslims (Battour et al., 2026; Muslim and Harun, 2022;
Sumaryadi et al., 2020; Battour et al., 2017). This term corresponds to the concept of
“halal tourism”—any activity is permitted if it complies with Sharia principles (Muslim
and Harun, 2022). However, Muslim-friendly tourism has a wider meaning, allowing
Muslims to fulfil their religious obligations while traveling (Muslim and Harun, 2022).
Therefore, this concept relates to how the tourism industry applies halal while
considering the comfort of both Muslim and non-Muslim tourists.

Core Requirements, Expectation and Destination Appeal
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Meeting the needs of Muslim tourists is a key aspect of Muslim-friendly tourism
(Battour et al., 2026; Qureshi et al., 2025; Hanafiah et al., 2022; Muslim and Harun,
2022; Sumaryadi et al., 2020; COMCEC, 2017). Muslim-friendly tourism rests on three
pillars: key themes on the supply side, key themes on the demand side, and faith-based
religious needs (Battour et al., 2026; Qureshi et al., 2025; Hanafiah et al., 2022; Muslim
and Harun, 2022; Kessler, 2016). To successfully capture this market, destinations must
address a variety of faith-based expectations. The most important priorities for Muslim
tourists include requesting halal food and beverages (Muslim and Harun, 2022;
Euromonitor International, 2015) and adequate prayer facilities (Muslim and Harun,
2022; Kessler, 2016). Furthermore, destinations must accommodate intentions during
the fasting month (Battour et al., 2026; Qureshi et al., 2025; Hanafiah et al., 2022;
Muslim and Harun, 2022), require privacy for recreation provided separately for male
and female tourists, and appropriate, modest and dignified dress is essential (Muslim
and Harun, 2022; Mashuri, 2020; Kessler, 2016).

Meeting travellers’ faith-based expectations is critical for positive destination
evaluation. Beyond physical amenities, Muslim-friendly tourism is fundamentally
rooted in value-oriented principles that encourage genuine, spiritual hospitality instead
of purely profit-driven service. Despite this progress, the concept, understanding,
characteristics, and requirements of Sharia-compliant services have received little
systematic attention. No clear definition of MFHS (Muslim Friendly Hospitality
Service) currently exists (Mashuri, 2020). While fitness centers and "Muslim Spas"
catering specifically to Muslim women are generally accepted, no regulations, standard
documents, or guidelines oversee their operation, management, or monitoring (Rahman
et al., 2017). As a result, Muslim consumers are not fully protected from Sharia non-
compliance.

The role of tour guides in shaping the experience

The important role of tour guides in the tourism industry is more evident than ever
with the rise of mass tourism (Rosli et al., 2025; Ren et al., 2024). Tour guides play a
crucial role in how a destination is perceived, determining the quality of the visitor
experience (Rosli et al., 2025; Prakash et al., 2010). Furthermore, studies have shown
that incompetent tour guides negatively affect overall tourist satisfaction (Rosli et al.,
2025) and the tourist experience (Hariani and Hanafiah, 2024).

Assessing tour guide readiness: Knowledge, skills, and attitudes

Tour Guide Knowledge: Islamic Perspectives on Travel: Islam strongly encourages
Muslims to travel, which forms the basis for various regulations on Islamic tourism
(Rosli et al., 2025; Rozalinda et al., 2020). The provisions include travel for da’wah
(preaching) and meditation; Mubah (permissible) refers to travel for pleasure and
entertainment without sinning; Makruh refers to travel that should be avoided; and
participation in religious festivals, rituals, and events related to religions other than
Islam is haram (Rosli et al., 2025). Tour Guide Skills: Navigating Challenges in Non-
Muslim Destinations: When Muslim tourists seek halal food and beverages in non-
Muslim destinations, access to permissible food is a major concern. The lack of halal
food and the difficulty of practicing Islamic teachings while traveling can negatively
impact the experience of Muslim tourists. Consequently, Muslim tourists need tour
guide support for travel arrangements that include logistics and halal meals to ensure
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their religious needs are respectfully met (Rosli et al., 2025). Tour Guide Attitudes and
Readiness: The Necessity of Muslim-Friendly Services: Investing in Muslim-friendly
services, especially in the tourism sector, can benefit the entire industry (Wahim et al.,
2025; Rozalinda et al., 2020). Therefore, tour guide services that respect Islamic
traditions perform an important role, especially in halal tourism (Wahim et al., 2025).
Islamic law and the need for Sharia compliance explain why Muslim-friendly tour
guides are needed globally (Rosli et al., 2025; Mashuri, 2020; Rozalinda et al., 2020).

Theoretical framework: Knowledge, skills, attitude and readiness

Teaching doctrinal facts (knowledge) is not done in isolation. Instead, it acts as a
catalyst that can directly enhance -cultural empathy (attitudes) and practical
implementation (skills), resulting in highly prepared and confident tourism professionals
(readiness). Knowledge: According to the Quran and the sayings of Prophet Muhammad
(SAW), Islam strongly encourages Muslims to travel, which forms the basis for various
regulations on Islamic tourism. These provisions include travel for da’wah (preaching)
and meditation; mubah (permissible) refers to travel for pleasure and entertainment
without sinning; makruh refers to travel that should be avoided; and participation in
religious festivals, rituals, and events related to religions other than Islam is haram.
Skills: When Muslim tourists seek halal food and beverages in non-Muslim
destinations, the accessibility to permissible food is the major concern. Consequently,
Muslim tourists need tour guide support for their travel arrangements that include
logistics and halal meals to ensure religious needs are respectfully met. Attitudes and
Readiness: Investing in Muslim-friendly services, especially in the tourism sector, can
benefit the entire industry. Therefore, tour guide services that respect Islamic traditions
fulfil an important role, especially in halal tourism. Islamic law and the requirement of
Sharia compliance remain the reasons why Muslim-friendly tour guides are needed
globally.

Materials and Methods

This study used a quantitative research method with a cross-sectional evaluation
design, widely recognized as effective for measuring intervention impact. The study
used purposive sampling for data collection. Data were collected using a carefully
designed structured questionnaire. The target population consisted of participants in the
training course "Muslim-friendly guide course (MFTG)". The questionnaire formed the
basis of the data collection process. The instrument was developed by adopting and
adapting items from empirical research on the readiness scales to fit the Muslim-
friendly context. The items were measured in four constructs: Knowledge, Skills,
Attitudes, and Readiness, by utilizing a 5-point Likert scale (1 = strongly disagree to 5 =
strongly agree). Before data collection, 5 industry experts assessed content validity. The
study used appropriate statistical techniques in SPSS for analysis. Descriptive analyses
were conducted to provide a thorough summary of competency levels. Furthermore,
Spearman rank correlation analysis was conducted to examine the relationship between
tour guides' knowledge, skills, and attitudes and their state of readiness for Muslim-
friendly tourism. Furthermore, Mann-Whitney U and Kruskal-Wallis H tests were used
to examine competency differences across demographic variables. In addition, the
purposeful selection of participants and the focus on specific training programs add
significantly to the current body of knowledge.
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Results and Discussion

The survey received responses from 50 tour guides. The majority of respondents
(58.7%) were female, with a fairly even age distribution, with the largest number aged
40- 49 (34%), 50-59 years (26%), 30- 39 years old (24%), 20- 29 years old (12%), and
60 years old (4%). Most respondents (66.7%) completed high school, followed by a
master's degree (17%), a bachelor’s degree (14%), and a Doctorate (2%). Most
respondents (84%) primarily worked as city tour guides, followed by city and nature
guides (12%) and nature tour guides (4%). Regarding work experience, 33.3% had 6-10
years of experience, followed by 25.9% with 20 years or more. The most common types
of guided tours were sightseeing tours (85.2%), cultural heritage tours (55.6%), and
culinary tours (44.4%). Skills: Respondents reported high levels of relevant skills. The
mean score for their ability to explain Islamic religious beliefs and practices was 4.26
(SD = 0.859); efforts to provide information on the availability and selection of halal
food were very good, with a mean score of 4.44 (SD = 0.641); and advising Muslim
tourists on dress considerations evidenced a mean score of 4.52 (SD = 0.580).

Knowledge: Respondents showed a deep understanding. Knowledge of the various
schools of Islamic thought was very high, with a mean score of 4.50 (SD = 0.65);
understanding of Ramadan etiquette was very good, with a mean score of 4.59 (SD =
0.636); and awareness of general considerations when visiting a mosque reached an
average of 4.67 (SD = 0.620). Attitude: The review results display a very positive
attitude. They showed a strong understanding of Muslim customers' needs, with a mean
score of 4.63 (SD = 0.58), openness to adapting travel offers with a similar mean of 4.63
(SD = 0.629), and agreed that providing services customized to the needs of Muslim
travellers is an important part of their role, reflected in the mean score of 4.63 (SD =
0.58). Readiness: Data show a high level of readiness to serve Muslim travellers
effectively. Overall readiness was rated as high, with a mean of 4.63 (SD = 0.565),
confidence in explaining Islamic beliefs and practices with a mean score of 4.56 (SD =
0.577), and a need to advise tourists in more depth about cultural customs and etiquette,
resulting in a mean score of 4.63 (SD = 0.565) (Table 1). The data showed a positive
correlation between all variables in this study; the data have shown that these key
elements are interdependent on each other and are seen to influence the ability of tour
guides to offer inclusive tourism to the Muslim community.

Table 1. Correlation analysis.

Variable Skills Knowledge Attitudes Readiness
Skills 1.000
Knowledge 0.735%** 1.000
Attitudes 0.665*** 0.769*** 1.000
Readiness 0.687*** 0.532* 0.641*** 1.000

Note: ***indicates p < 0.001; **indicates p < 0.01.

Correlation analysis: Interdependence of core competencies

Spearman rank correlation coefficient analysis was conducted on all 50 respondents
to assess relationships among tour guides' knowledge, skills, attitudes, and overall
motivation. The correlation analysis confirmed positive correlations among all core
competencies (all p-values < 0.001), showing the high interdependence of intercultural
competencies in tourism. The data showed that basic knowledge was the strongest
influencing factor in tour guides' overall competence. Knowledge and Attitude (p =
0.769) show a very strong positive correlation, the strongest correlation in this study.
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Knowledge and Skills (p = 0.735) indicate that conceptual knowledge is directly related
to practical application. Skills and Attitude (p = 0.665) indicate that tour guides skilled
in operational tasks maintain a more positive attitude. Skills and Readiness (p = 0.687)
show a strong correlation between practical skills and confidence. Attitude and
Readiness (p = 0.641) confirm that a truly tolerant and respectful attitude is essential for
tour guides to fully fulfil their roles. Knowledge and Readiness (p = 0.532) shows that
while basic knowledge is important, applying knowledge (skills) and thinking
(attitudes) are the most interdependent factors in the final level of preparation. This
highly significant correlation supports the significance of a comprehensive approach to
training tour guides in Malaysia. Teaching doctrinal facts (knowledge) creates
associations that can directly enhance cultural empathy (attitudes) and effective
application (skills). To summarize, this study stresses the importance of a holistic
approach to training and professional development for tour guides through integrating
skills, knowledge, and attitudes based on Muslim-friendly practices.

Mann-Whitney U and Kruskal-Wallis H

Further group comparisons utilizing the Mann-Whitney U and Kruskal-Wallis H
tests revealed no statistically significant differences in Knowledge, Skills, Attitudes, or
Readiness based on gender, prior guiding experience, or educational attainment (p >
0.05 for all variables). Far from being a limitation, this uniformity highlights a major
strength of the Muslim Friendly Tour Guide (MFTG) Course. The results suggest that
the training program is universally accessible and effective, successfully bridging any
pre-existing demographic or experiential gaps. Consequently, the curriculum can be
confidently standardized across the industry, since it equips novice and veteran guides,
regardless of educational background or gender, with the competencies needed to serve
the Muslim tourism market effectively.

Conclusion

This valuable study has provided important insights into the effectiveness of the
Muslim Friendly Tour Guide Training (MFTG) program in training tour guides who can
meet the specific needs of Muslim tourists to Malaysia. The program results have
successfully prepared participants possessing the skills and knowledge needed to meet
the growing demand for professional services that respect Islamic traditions in the
tourism sector. The MFTG program effectively covered key aspects of Muslim-friendly
tourism, achieving high average scores in skills such as explaining the Islamic
perspective, providing information on halal food, and advising on appropriate clothing
(Rosli et al., 2025; Wahim et al., 2025). These results align with the findings of Battour
et al. (2021) and Al-Ansi and Han (2019), who highlighted the importance of these
skills in providing high-quality experiences for Muslim tourists. Furthermore, the
training bridged knowledge gaps, with participants displaying significant progress in
their comprehension of Islamic thought, Ramadan etiquette, and mosque-visiting
customs (Abdelghani et al., 2026; Wahim et al., 2025). Similar findings emerged in
studies on the skills required for Muslim-friendly tourism: Muflihah and Muttaqgin
(2025) and Rosli et al. (2025) pointed out the importance of a deep grasp of cultural
differences to provide authentic and respectful experiences. Overall, participants
showed positive attitudes toward understanding Muslim consumers' needs and applying
flexible tourism content, showing considerable attitude change. This supports Mohsin et
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al.'s (2016) assertion and broader empirical studies by Syakier and Hanafiah (2021) and
Wahim et al. (2025) that positive attitudes are necessary for providing enjoyable and
culturally safe experiences in Muslim-friendly tourism.

The MFTG program successfully trained tour guides to meet the needs of Muslim-
friendly tourism, as shown by participants' high readiness and confidence after the
training. These results support Mohsin et al. (2016), who stressed the requirement of
comprehensive training to increase service providers' readiness in this niche market. The
strong positive correlation between these items indicates that tour guide competence is
related to skills, knowledge, quality, and readiness. This study includes various aspects
of tour guide training and stresses the importance of a comprehensive program aligned
with the holistic training strategy proposed for this sector (Jamaludin et al., 2023;
Mobhsin et al., 2016). The study concludes by presenting empirical data supporting the
effectiveness of specific training programs for tour guides tailored to Muslim tourism.
Muslim Friendly Tour Guide Training (MTGT) has a significant, positive impact on
participants' skills, knowledge, and attitudes, strengthening their overall ability to meet
the needs of Muslim tourists. These results correspond with Jamaludin et al. (2023) and
Mobhsin et al. (2016), illustrating the importance of training programs created to address
the unique characteristics of Muslim tourism, including religious practices, cultural
sensitivities, and professional service requirements. Improving the skills and experience
of tour guides in this field can significantly improve the quality of experiences offered
to Muslim tourists and ultimately contribute to the growth of this niche market.

The strong correlation between the elements examined in this study suggests that a
comprehensive approach is most effective for tour guide training. To maximize the
effectiveness of this training, future programs should prioritize capacity building,
knowledge enhancement, and positive attitude development. This study contributes to a
deeper understanding of Muslim-friendly tourism by clarifying the effectiveness of
specific training programs. These findings will guide stakeholders in higher education
institutions, governments, and the tourism industry in designing and implementing
initiatives to improve tour guides' skills in this rapidly growing field (Muflihah and
Muttaqin, 2025; Islamic Tourism Centre, 2023; Oktadiana et al., 2016). Findings from
this study have highlighted the critical need for tour guides to deepen their knowledge
and understanding of the principles, ethics, and practices that support Muslim-friendly
tourism (Jamaludin et al., 2023). This study provides a clear roadmap to address these
deficiencies through targeted professional development (Battour et al., 2021), by
proactively identifying existing gaps in tour guides’ basic skills and knowledge. When
tour guides understand and respect Islamic customs, they can better demonstrate cultural
sensitivity. To foster a welcoming environment that ensures positive experiences and
cultural respect for Muslim tourists, which in turn drives destination loyalty and
satisfaction, this enhanced intercultural competence is seen as crucial (Wahim et al.,
2025; Syakier and Hanafiah, 2021).

Therefore, this study has strong potential to accelerate a paradigm shift in the broader
tourism sector by offering actionable insights to key industry players. Tourism
stakeholders, policymakers, and educational institutions can design and implement
standardized, highly effective training programs (Jamaludin et al., 2023; Mohsin et al.,
2016), supported by empirical evidence that provides valuable guidance. By
systematically equipping tour guides with the skills needed to excel in this field,
destinations can ensure the delivery of high-quality, inclusive services. The lack of
adequate training among tourism and hospitality industry creates significant challenges
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in meeting tourists' diverse needs, making well-equipped tour guides essential for
bridging service gaps and ensuring a smooth, culturally appropriate experience across
the tourism supply chain (Ishak and Jie, 2025). Ultimately, bridging this competency
gap through specialized education will not only raise tour guides' professional standards
but also significantly accelerate the sustainable growth and global competitiveness of
the Muslim tourism market (Wahim et al., 2025; Islamic Tourism Centre, 2023).
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